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EWEC Secretariat, PMNCH, FP2020 self-reporting questionnaire to assess progress on implementation of
commitments to the Global Strategy on Women'’s, Children’s and Adolescents’ Health.

COMMITMENT PROGRESS SUMMARY NARRATIVE

Pfizer supports the Family Planning 2020 global partnership in their goal to expand access to volun-
tary family planning to 120 million additional women by the end of 2020.

A consortium of organizations from the public and private sector, helmed by Pfizer, the Bill & Melinda
Gates Foundation, and the Children’s Investment Fund Foundation (CIFF), first collaborated in 2014
to assess demand for contraceptives and help ensure broader access for women most in need in
some of the world’s poorest countries. As a result, Pfizer took its legacy injectable contraceptive prod-
ucts and worked with our partners to redesign it to meet the demands of women living in identified pri-
ority countries. As a result, Sayana® Press (medroxyprogesterone acetate), comes in a prefilled, sin-
gle- use, auto-disposable Uniject® delivery system that eliminates the need to prepare a needle and
syringe, and allows it to be administered outside a clinical setting, with the potential for self-injection if
locally-approved.

In 2015, Pfizer joined the FP2020 partnership with a commitment to sell Sayana® Press for US$1.00
per dose to qualified purchasers. The price agreement allows Sayana® Press to be offered to women
in FP2020 countries at reduced or zero cost. Financial support is provided by the Bill & Melinda Gates
Foundation and Children’s Investment Fund Foundation, while in-country distribution is made possi-
ble by PATH, DFID, UNFPA, and USAID.

In May 2017, Pfizer announced a multi-year extension of their collaboration to further broaden access
to Sayana Press, which is now available to qualified purchasers at a guaranteed reduced price of US
$0.85 per dose, allowing the contraceptive to be offered to even more women in FP2020 countries.
The consortium of public- and private-sector donors and aid organizations supporting this effort in-
cludes BD, the United Kingdom’s Department for International Development (DFID), UNFPA, the
United Nations Population Fund, and the United States Agency for International Development
(USAID). These organizations play an important role in ensuring that women in the world’s poorest
countries have access to a full range of contraceptive options. In addition to assisting with procure-
ment, this consortium supports country introductions and the delivery of a range of high quality mod-
ern contraceptive options, including subcutaneous injectable contraceptives. At the country level, the
organizations also work with local governments with the goal of including modern contraceptives in
reproductive health plans and budgets, coordinating health-worker trainings to improve quality coun-
selling and services, and raising awareness about the availability of a variety of modern contraceptive
options. By working together to expand the range of contraceptive options available, more women in
more countries have had access to Sayana Press.
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Sayana Press’ formulation was added to the WHO Essential Medicines List in 2017.

Since its launch in 2014, more than 40 million units of Sayana® Press have been shipped to more
than 30 low- and middle-income countries. Pfizer will continue to work towards meeting the expected
increase in market demand.

THEMATIC COMMITMENT PROGRESS

Reduce global maternal mortality to less than 70 deaths per 100,00 live births
Maternal mortality ratio

Reduce newborn mortality to less than or equal to 12 deaths per 1,000 deaths
Reduce under five mortality to less or equal to 25 deaths per 1,000 live births

Ensure universal access to Sexual and Reproductive Health and Rights (SRHR)

Percentage of women of reproductive age (15-49) who have their need for family planning satisfied
with modern methods, Adolescent birth rate (10-14, 15-19) per 1000 women in that age group, Pro-
portion of women aged 15-49 who make their own informed decisions regarding sexual relations,
contraceptive use and reproductive health care, Proportion of men and women aged 15-24 with basic
knowledge about sexual and reproductive health services and rights

Achieve Universal Health Coverage incl. financial risk, protection and access to services,
medicines, and vaccines

Coverage of essential health services (index based on tracer interventions that include reproductive,
maternal, newborn and child health, infectious diseases, noncommunicable diseases and service ca-
pacity and access)

Eradicate extreme poverty

Ensure equitable access to quality education

Eliminate harmful practices, discrimination, and violence against women and girls

Enhance global partnership for sustainable development

Geographic Coverage. Check all the geographical levels that you implement your commit-
ment-related activities in?

Global, Regional, Country, Sub-country

Linkage to National Health Strategies. Are commitment-related objectives and/or targets
aligned with the national health strategy of the country or countries in which activities take
place in?

Yes
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EVERY WOMAN EVERY CHILD FOCUS AREAS

Early Childhood Development
Not Applicable

Adolescent and Young Adult Health and Wellbeing
Applicable
Current Status: Ongoing

Service Delivery Included: Yes

Early adolescent girls (aged 10-14)

Adolescent girls and young women (aged 15-24)
Adolescent boys and young men (aged 15-24)
Women (aged 25-49)

Men (aged 25-49)

Sexual and Reproductive Health and Rights
Applicable
Current Status: Ongoing

Service Delivery Included: Yes

Quality, Equity and Dignity in Services
Applicable
Current Status: Ongoing

Service Delivery Included: Yes

Empowerment of Women, Girls and Communities
Applicable
Current Status: Ongoing

Humanitarian and Fragile Settings
Applicable
Current Status: Ongoing

Please indicate your projected or anticipated change (if any) in financial
commitments from 2019 to 2020.
Don’t know

Please explain the reasons for your answer and if and how COVID-19 influenced the projected
change (or no change) in financial commitments. If possible, describe the estimated impact
the projected change (or no change) might have on women, children and adolescents (maxi-
mum200words)

Unable to determine yet

Please indicate your projected or anticipated changes (if any) in non-financial

(in-kind) commitments from 2019 to 2020.
Don’t know
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Please explain the reasons for your answer and if and how COVID-19 influenced the projected
change (or no change) in non-financial commitments. If possible, describe the estimated im-
pact the projected change (or no change) might have on women, children and adolescents
(maximum200words)

Unable to determine at this time

Please provide the following information on the point of contact for this update:

Q Name: Angela Coral
Q  Position:

a E-mail: angela.coral@pfizer.com
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